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Lookupstrata is 
Australia’s leading strata 
information platform
For over a decade, we’ve been dedicated to 
empowering the strata community nationwide 
by providing a trusted source of information 
and a vibrant community.

What we do
We are a free, reliable strata platform delivering 
comprehensive education. Our articles, Q&As and 
webinars come straight from professionals, providing 
the strata community with knowledge to make 
informed decisions.

To empower the Australian strata community with 
unparalleled knowledge, fostering better decisions 
and creating thriving environments where every 
owner, professional and service provider feels 
informed, engaged and connected.

Our Vision

A powerful tool for connecting the strata community
Lookupstrata is a powerful tool for advertisers seeking to increase visibility and 
generate quality leads within the strata sector.

Reach a targeted audience of national or state-specific strata decision-makers, 
including lot owners, committee members, building and strata managers, 
professionals and service providers.

Our readers trust Lookupstrata for reliable strata information, week after week. 
Advertise with us, and put your brand in front of that same audience to generate 
quality leads.

www.lookupstrata.com.au

WHO WE ARE
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We’re your partner in 
strata
Advertise with a name supported by a strong 
strata community.

Our foundation

Built on trust
A trusted community of readers, 
Guidance Partners and advertisers 
across the strata industry, since 2013.

Our community

Engaged and influential
Reach key decision-makers, 
including owners, committee 
members, strata managers and 
other strata professionals.

Our reach

Nationwide connection
We cover every state. Advertise 
nationally, or target specific states.

Our approach

Collaborative solutions
We help you find the right 
advertising mix, so your message 
reaches the people who matter.

www.lookupstrata.com.au

WHO WE ARE
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Our Audience
Connecting you with Australia's strata decision-makers

www.lookupstrata.com.au
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Audience Engagement Geographic profile

Demographic profileNational audience

Role profile
Note: Figures are approximate and subject to 
change. Some audience members belong to 
more than one state or role. 

Subscribers

22,000+

3.5% Building managers
Often the first point of contact 
when a building needs a trade 
or service.

60% Committee members & lot 
owners
Direct access to the people who 
approve spend.

21% Strata managers
Influence purchasing decisions for 
buildings in their portfolio.

1.5% Tenants
Renters engaged in day-to-day 
strata living.

Australia-wide
National subscriber base, by state
We offer a range of advertising options 
to target each state. Read on to find 
out how to best reach your desired 
audience and location.

WA
11%

NT
1.5%

TAS
2%

SA
3%

ACT
5%VIC

15%

QLD
25%

NSW
37.5%

Under 20 

20 - 39

40 - 59

60 +

Unknown

Age

42%

35%

12%

1%

10%

14% Professionals & service providers
Lawyers, insurers, valuers and other 
specialists who refer services within 
their own networks.

www.lookupstrata.com.au

OUR AUDIENCE
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Opportunities
Unlocking access to key strata decision-makers

www.lookupstrata.com.au
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Our range of advertising opportunities

Strata Connect Weekly Website Advertising

Lookupstrata Directory Q&A Guidance Partner

Living Strata Magazine

www.lookupstrata.com.au

A campaign built for your 
brand’s goals
Whether you know exactly what you want 
or need some guidance, we’re here to help. 
Choose from our range of opportunities, and 
tailor your reach by state or audience to build 
a campaign that works for you.

Awareness
Align your brand with 
Australia’s trusted source 
in strata.

Exposure
Integrate your 
brand across strata 
communities nationwide.

Reach
Get direct access to 
a highly targeted, 
nationwide community.

Connect
Engage with a hard to 
reach audience actively 
seeking solutions.

OPPORTUNITIES

www.lookupstrata.com.au



The Lookupstrata Media Kit          9

Living Strata
Living Strata is an online magazine delivering 
essential strata insights to managers, owners, 
committee members and other strata professionals. 
Each edition covers issues shaping strata living, 
from regulation changes to real-world Q&As and 
case studies.

Half page advert
A cost-effective way to place 
your brand alongside our 
trusted content.

Full page advert
Maximum visibility, placing 
your brand front and centre.

Double Page Spread
An educational article-style 
placement, giving you full 
control over branding and 
messaging.

View your edition of Living Strata here: 

Advertising opportunities

NSW LIVING STRATA

www.lookupstrata.com.au16

Our fire assessors say a strata 
scheme must install a lithium-ion 

fire extinguisher after an owner installed 
an EV charger. Is this mandatory?
An owner in our complex recently installed an 
EV charger for their vehicle, with the strata 
committee’s approval. The owner paid for the 
charger in full, and it connects to their own 
electricity supply, not common property.

At our recent half-yearly fire assessment 
review, the assessors told us we must 
now install a dedicated F-500 Li-ion fire 
extinguisher. We asked the fire company and 
our strata managing agent which legislation 
requires this. Neither has responded.

We already have compliant fire extinguishers, 
exit signage and so on for the complex. 
We are concerned that the fire assessors 
are simply finding another way to get more 
money out of us. Is this type of fire extinguisher 
mandatory for an EV charger installation?

There is no requirement 
for a special lithium-ion 

fire extinguisher, as long as the 
extinguishers in the area meet the 
general requirements for a car park 
and the annual fire safety statement.
There is no requirement for a special Li-ion 
extinguisher, provided the extinguishers in 
the area meet the general requirements for a 
car park and whatever is listed on the annual 
fire safety statement (AFSS).

Formal advice from the industry body to 
manufacturers and suppliers of these types 
of extinguishers says they are not to be 
marketed as used for lithium-ion battery fires 
because NO extinguishers are proven to be 
effective on these fires and NO extinguishers 
are approved for this purpose.

Share your thoughts

Rob Broadhead
2020 Fire Protection
rob.broadhead@2020fire.com.au

www.lookupstrata.com.au16

Everything your building needs - centralised, 
easy to manage and built to save you time.

MiMOR is a cloud-based platform 
that has transformed the way strata 
buildings operate.

Turn any building digital regardless of 
age or size and bring all communication 
and operations into one central platform.

MiMOR can integrate with existing 
systems for a smooth transition process.

EVERYTHING IN ONE HUB

• Digital File 
Storage

• Building 
Information

• Payment 
Systems

• Moving Booking 
System

• Email & SMS 
Notifications

• Digital Fobs & 
Remotes

• Parcel 
Management

• Short Stay Access

• Facilities Booking 
System

• Defects 
Management

• Digital Key Safes

• Issues Manager

• Electric Bollards

• AI Assistant & 
Receptionist

• Arrears 
Management

• Maintenance, 
Quoting & Voting

The Smarter Way to 
Manage your building

NEW FEATURES

Marketplace
Allows residents to buy and 
sell items via MiMOR’s platform.

Trades Sign In/Out
Know exactly who’s on-site 
and when.

Cleaning & Task Checklist
Ensure cleaning tasks are 
completed with digital 
checklists and 
real-time tracking.

SIGN UP IN 2026 FOR 50% OFF 
YOUR 1ST YEAR SUBSCRIPTION 
(T&C’S APPLY)

 Enquire today for a free trial

info@mimor.com.au
www.mimor.com.au

Join the hundreds 
of thousands of 
lots registered.

Do you need 
a special fire 
extinguisher for 
an EV charger?

Three Ways to Fund Capital Works
These decisions matter. Doing nothing always costs 
more. When a building faces major capital works, the 
Owners Corporation isn’t just deciding how to pay the 
bill. They are deciding how it will hit each owner’s wallet 
and the value of their asset.

The Three Paths of Funding

1. Capital Works Fund: 

The “save-as-you-go” approach. You think you’re being 
prudent, but inflation and rising costs are eating your 
savings.

• Construction costs rise faster than interest earned
• Interest earned is taxed at the corporate rate, so the 

value of savings shrinks as the building ages

2. Special Levy: 

Unplanned, non-negotiable upfront lump sum payment 
imposed on every owner.

• For owners without available funds, this is a high-
stress experience

• For those with funds, this creates lost opportunities 
to do something better or earn higher returns with 
that money

3. Strata Loan: 

Act now, with the cost spread over time in regular, 
predictable repayments.

• Lock in today’s costs and get started.
• Predictable monthly repayments and no lump-sum 

shock
• Low fees and flexible terms. Interest-only periods 

available and zero interest on undrawn funds
• The Owners Corporation is the borrower, not you. 

No personal guarantees or impact on personal credit

Your strata committee is likely run by 
people in the building who can explain 
the squeak in the lift and not just 
complain about it. They’re dedicated, 
local and there when it counts.

The reality is that most owners are ghosts when it 
comes to running their building; at general meetings, 
they are missing in action from the discussions and 
decisions that govern their assets. Across Australia, 
between 60 and 70 per cent of apartment owners are 
investors. Even many resident owners choose to take 
a back seat. 

This creates a disconnect in how levies and assets are 
managed.

A committee is legally bound to act in the “best interests” 
of all owners, but consider how different that can be for: 

• A Retiree: On a fixed income and budget 
• A First Home Buyer: Cash poor after raising a 

deposit
• A Family: Stretched thin by interest rates, groceries 

and daycare
• A Downsizer: New to strata and cash-rich; has high 

living standards
• A Investor: Prioritises predictable costs, attracting 

reliable tenants and tax benefits

The problem? Your strata roll is a spreadsheet, not 
a biography. It doesn’t include each owner’s pain 
threshold for a large, lump-sum payment.

Every funding decision, from a $10,000 paint job to a 
multi-million-dollar structural fix hits every “hip pocket” 
differently.

Charlotte Steen  
Business Development Manager NSW

P  0460 329 701
E  charlotte@lannock.com.au

Michelle Malpass 
Business Development Manager NSW 

P  0432 091 786
E  michelle@lannock.com.au

Keith Hallet  
Business Development Manager NSW

P  0432 043 679
E  keith@lannock.com.au

Your strata committee works hard, but they aren’t mind readers 

Whether you’re a retiree on a fixed income or a first-home buyer on 
a tight budget, only you will know what is in your best interests when 
deciding how to fund major works.

Don’t leave the future of your largest asset to the people who 
happen to show up. Don’t be a ghost. Get involved, evaluate each 
option and make your vote count.

The building will always need work. The bill will always arrive. The 
only question is who has a say in how it gets paid. 

Deciding what is in everyone’s “best interests” will always depend on 
the voices in the room or on the screen. 

Don’t be a ghost. Make your voice heard and your vote count.

 How Do These Funding Options Compare? 
Capital Works Fund Special Levy Strata Loan

A Retiree 
(Fixed income)

Feels safe and familiar. 
Costs often outpace 
fund’s growth, causing 
financial strain.

On a fixed income, a large lump sum levy 
is a significant blow to super, savings and 
investments.

Predictable levies that are easy to 
budget and manage. Super and 
savings stay intact. No lump sum 
payment.

A First Home 
Buyer 
(Cash-poor)

No financial buffer. Strata 
costs feel manageable 
until a major repair 
exceeds the savings. 

Financially tapped out after raising a deposit. 
Any lump sum amount compounds stress of 
mortgages and living costs. An unexpected 
special levy could also reduce first home 
buyers’ equity enough to reinstate a Lenders 
Mortgage Insurance obligation.

Protects cash flow and borrowing 
power. Loan stays with the lot after 
the sale.

A Family 
(Cash-flow 
stretched)

Feels secure until the 
fund can’t cover a major 
repair. 

Large one-off hit to a stretched family 
budget. That means hard sacrifices on life’s 
“extras” or even essentials.

Manageable, predictable 
repayments keep funds available for 
family life and what matters most.

A Downsizer 
(Asset-rich, 
cash-ready)

Comfortable with regular 
levies and has high living 
standards.

Can pay a lump sum, but values control over 
when and how they spend.

Cost of investment is matched to 
the life of the asset. No impact on 
your personal credit score. Work 
starts promptly.

A Investor 
(Tax and yield 
focused)

No tax benefit on 
contributions. Interest 
taxed at 30%, so the 
balance lags construction 
inflation.

Diverts capital and reduces returns on other 
assets. Zero tax advantage.

Principal and interest repayments 
through admin fund are 100% 
income tax deductible. Predictable 
future levies, costs matched to life 
of asset.

The Silent Majority 

Owners who opt out of strata decision-making put their future costs and assets in the hands of 
whoever shows up to the general meeting.

Calculate, Compare 
and Score Your Funding 
Options with LevyPlanner
Australia’s first tool to calculate 
and score the real cost of every 
funding option: for any scheme, 
any mix of owners, any capital 
works plan. Enter your scheme 
details and owner profile; 
LevyPlanner instantly calculates 
and visualises the pre-tax and 
after-tax cost of each option, and 
scores them against the best and 
worst possible outcomes. Built by 
Lannock, modelled by financial 
mathematicians and reviewed 
by Australia’s foremost strata tax 
accountant.

Visit LevyPlanner.com.au 
– try it free today.
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That said, I recognise that culture in strata is 
something that we need to do more on, and 
it’s something that, as the Commissioner, 
I’m looking at: what can we do in addition 
to training and enforcement and dispute 
resolution to get people to the point where 
harmony is the expected standard, not the 
exception.

Share your thoughts

Angus Abadee
NSW Fair Trading
angus.abadee@customerservice.nsw.gov.au

Problems like committee 
members acting in their own 

interest, and owners struggling to get a 
fair hearing, have survived decades of 
law reform. Will mandatory committee 
training actually change that?
Many problems in strata governance, like 
committee members acting in their own 
interest or owners struggling to get a fair 
hearing, have persisted for decades despite 
previous legislative changes.

How confident is the government that 
mandatory training will shift that dysfunction, 
when the issues go well beyond a simple lack 
of knowledge?

There is no silver bullet, but 
training creates a consistent 

base level of understanding that works 
alongside education, advice, dispute 
resolution and enforcement.
I think it’s important to recognise that there 
is no silver bullet for fixing the problems 
in strata. What we’re trying to do at the 
regulator is come at it from a number of 
different angles to hopefully use the right 

combination of education, advice and 
enforcement where required, as well as 
supporting general dispute resolution.

So what I think this training does is it creates 
a consistent level playing field as far as a 
base level of understanding.

When I look at a lot of the common disputes 
that come through our mediation or our 
complaints line, it’s clear that the owners or 
the strata committee members haven’t taken 
the time to get to a common understanding 
of what they’re required to do and what the 
problem is.

We hope this module and successive 
modules will really help to do that. The 
other thing that we really hope is that the 
Strata Hub generally is rolling out tools and 
resources to help to get to that common 
understanding of what the problem is.

If information and training doesn’t solve the 
problem, we’ve got a number of other levers 
that we can use. Our mediation service, 
we did 1,300 last financial year. We’ve got 
thousands of complaints come in where 
we’re actively working through the problems 
with owners and the like.

How will mandatory training fix 
strata committee dysfunction?

40-50 
pages per 

edition

Distribution
Emailed to relevant segments of our 
22,000+ subscribers (see page 6)

Shared with 16,000 social media 
followers

Advertisers and Guidance Partners 
are tagged in posts

Audience
18-65 years

85% over 45 years

Highly engaged

Educated

Decision makers

Engagement
25,000+
Monthly Views

Become a 
member to 
receive this 
publication

NSW LIVING STRATA

www.lookupstrata.com.au10

That said, I recognise that culture in strata is 
something that we need to do more on, and 
it’s something that, as the Commissioner, 
I’m looking at: what can we do in addition 
to training and enforcement and dispute 
resolution to get people to the point where 
harmony is the expected standard, not the 
exception.

Share your thoughts

Angus Abadee
NSW Fair Trading
angus.abadee@customerservice.nsw.gov.au

Problems like committee 
members acting in their own 

interest, and owners struggling to get a 
fair hearing, have survived decades of 
law reform. Will mandatory committee 
training actually change that?
Many problems in strata governance, like 
committee members acting in their own 
interest or owners struggling to get a fair 
hearing, have persisted for decades despite 
previous legislative changes.

How confident is the government that 
mandatory training will shift that dysfunction, 
when the issues go well beyond a simple lack 
of knowledge?

There is no silver bullet, but 
training creates a consistent 

base level of understanding that works 
alongside education, advice, dispute 
resolution and enforcement.
I think it’s important to recognise that there 
is no silver bullet for fixing the problems 
in strata. What we’re trying to do at the 
regulator is come at it from a number of 
different angles to hopefully use the right 

combination of education, advice and 
enforcement where required, as well as 
supporting general dispute resolution.

So what I think this training does is it creates 
a consistent level playing field as far as a 
base level of understanding.

When I look at a lot of the common disputes 
that come through our mediation or our 
complaints line, it’s clear that the owners or 
the strata committee members haven’t taken 
the time to get to a common understanding 
of what they’re required to do and what the 
problem is.

We hope this module and successive 
modules will really help to do that. The 
other thing that we really hope is that the 
Strata Hub generally is rolling out tools and 
resources to help to get to that common 
understanding of what the problem is.

If information and training doesn’t solve the 
problem, we’ve got a number of other levers 
that we can use. Our mediation service, 
we did 1,300 last financial year. We’ve got 
thousands of complaints come in where 
we’re actively working through the problems 
with owners and the like.

How will mandatory training fix 
strata committee dysfunction?

NSW LIVING STRATA

www.lookupstrata.com.au16

Our fire assessors say a strata 
scheme must install a lithium-ion 

fire extinguisher after an owner installed 
an EV charger. Is this mandatory?
An owner in our complex recently installed an 
EV charger for their vehicle, with the strata 
committee’s approval. The owner paid for the 
charger in full, and it connects to their own 
electricity supply, not common property.

At our recent half-yearly fire assessment 
review, the assessors told us we must 
now install a dedicated F-500 Li-ion fire 
extinguisher. We asked the fire company and 
our strata managing agent which legislation 
requires this. Neither has responded.

We already have compliant fire extinguishers, 
exit signage and so on for the complex. 
We are concerned that the fire assessors 
are simply finding another way to get more 
money out of us. Is this type of fire extinguisher 
mandatory for an EV charger installation?

There is no requirement 
for a special lithium-ion 

fire extinguisher, as long as the 
extinguishers in the area meet the 
general requirements for a car park 
and the annual fire safety statement.
There is no requirement for a special Li-ion 
extinguisher, provided the extinguishers in 
the area meet the general requirements for a 
car park and whatever is listed on the annual 
fire safety statement (AFSS).

Formal advice from the industry body to 
manufacturers and suppliers of these types 
of extinguishers says they are not to be 
marketed as used for lithium-ion battery fires 
because NO extinguishers are proven to be 
effective on these fires and NO extinguishers 
are approved for this purpose.

Share your thoughts

Rob Broadhead
2020 Fire Protection
rob.broadhead@2020fire.com.au
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Everything your building needs - centralised, 
easy to manage and built to save you time.

MiMOR is a cloud-based platform 
that has transformed the way strata 
buildings operate.

Turn any building digital regardless of 
age or size and bring all communication 
and operations into one central platform.

MiMOR can integrate with existing 
systems for a smooth transition process.

EVERYTHING IN ONE HUB

• Digital File 
Storage

• Building 
Information

• Payment 
Systems

• Moving Booking 
System

• Email & SMS 
Notifications

• Digital Fobs & 
Remotes

• Parcel 
Management

• Short Stay Access

• Facilities Booking 
System

• Defects 
Management

• Digital Key Safes

• Issues Manager

• Electric Bollards

• AI Assistant & 
Receptionist

• Arrears 
Management

• Maintenance, 
Quoting & Voting

The Smarter Way to 
Manage your building

NEW FEATURES

Marketplace
Allows residents to buy and 
sell items via MiMOR’s platform.

Trades Sign In/Out
Know exactly who’s on-site 
and when.

Cleaning & Task Checklist
Ensure cleaning tasks are 
completed with digital 
checklists and 
real-time tracking.

SIGN UP IN 2026 FOR 50% OFF 
YOUR 1ST YEAR SUBSCRIPTION 
(T&C’S APPLY)

 Enquire today for a free trial

info@mimor.com.au
www.mimor.com.au
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lots registered.
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an EV charger?

Half page

Full page Double page spread

www.lookupstrata.com.au

OPPORTUNITIES

https://www.lookupstrata.com.au/member/register
https://www.lookupstrata.com.au/member/register
https://www.lookupstrata.com.au/member/register
https://www.lookupstrata.com.au/member/register
https://www.lookupstrata.com.au/strata-magazine/nsw
https://www.lookupstrata.com.au/strata-magazine/qld

https://www.lookupstrata.com.au/strata-magazine/vic
https://www.lookupstrata.com.au/strata-magazine/wa
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Distribution

Emailed 
to 22,000+ 
subscribers

Shared with social 
media followers

Engagement

Open rate: 24.8%

Click rate: 9.3%

Audience

18-65 years

85% over 45 years

Highly engaged

Educated

Decision makers

Sponsorship banner 
1 per edition

The first thing readers see, positioned above our 
logo at the very top of the newsletter. Our most 
prominent and highest-performing placement.

Premium banner 
1 per edition

This banner is seen before the latest articles and 
news, standing apart from the content feed.

Body banner 
4 per edition

Placed throughout the newsletter content, 
offering consistent visibility as readers scroll.

Strata Connect 
Weekly
Strata Connect Weekly is Australia’s 
leading strata newsletter, covering the 
latest news, legislative updates, events 
and Q&As on real strata situations.

Published weekly for our national 
audience, it keeps owners, committee 
members, strata managers and other 
strata professionals up to date with 
what’s happening in the industry.

Advertising Opportunities

Premium banner

Body banner

Sponsorship banner
Become a 
member to 
receive this 
publication

www.lookupstrata.com.au

OPPORTUNITIES

https://www.lookupstrata.com.au/member/register
https://www.lookupstrata.com.au/member/register
https://www.lookupstrata.com.au/member/register
https://www.lookupstrata.com.au/member/register
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National website 
advertising
Are you a business that operates Australia 
wide? We have great website banner 
opportunities that target communities nationally.

Click each banner to view its position on our site.

Lookupstrata Home
One advert on the Lookupstrata home page, 
above the fold.

Search
These sidebar positions appear 
when users are searching the 
website.

Ask a Strata Question
This sidebar sits beside our Ask a 
Strata Question form. Users see this 
when seeking additional guidance 
on their situation.

Lookupstrata Directory
These sidebar positions appear 
on our directory pages. Users see 
this when searching for a strata 
service provider.

Home page horizontal banner

The above three banner types each have up to 2 slots on a carousel.

OPPORTUNITIES

https://www.lookupstrata.com.au/search
https://www.lookupstrata.com.au/search
https://www.lookupstrata.com.au/ask-a-question
https://www.lookupstrata.com.au/directory
https://www.lookupstrata.com.au/directory
https://www.lookupstrata.com.au/
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State-specific website 
advertising
Are you a business that operates in one 
state, or focused on targeting specific 
states? Here are some great website 
banner opportunities for exactly that.

Each position has up to 2 slots on a carousel.

Click each banner to view its position on our site.

Guidance Articles
These positions appear on Q&As, 
articles, and webinars. Available 
for all states.

State Hub
These positions appear on 
the state hubs - dedicated 
home pages for each state. 
Available for all states.

Living Strata Page
These positions appear on each 
Living Strata edition’s page. 
Available for NSW, QLD, VIC 
and WA.

View your edition of Living Strata here: 

Take a look at your state hub:

www.lookupstrata.com.au

OPPORTUNITIES

https://www.lookupstrata.com.au/state-hub/nsw
https://www.lookupstrata.com.au/state-hub/qld
https://www.lookupstrata.com.au/state-hub/vic
https://www.lookupstrata.com.au/state-hub/wa
https://www.lookupstrata.com.au/state-hub/tas
https://www.lookupstrata.com.au/state-hub/nt
https://www.lookupstrata.com.au/state-hub/sa
https://www.lookupstrata.com.au/state-hub/act
https://www.lookupstrata.com.au/strata-magazine/nsw
https://www.lookupstrata.com.au/strata-magazine/qld
https://www.lookupstrata.com.au/strata-magazine/vic
https://www.lookupstrata.com.au/strata-magazine/wa
https://www.lookupstrata.com.au/q-a/qld/ban-balcony-clotheslines
https://www.lookupstrata.com.au/strata-magazine/nsw/october-2026
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Distribution

Audience
•	 Strata managers sourcing contractors

•	 Committee members seeking quotes and 
services for their building

•	 Company profile, including your logo, slogan and 
business description

•	 Contact details and a request-a-quote form

•	 Tagging by state and up to three services, so you 
show up in relevant searches

•	 Social media and website links

•	 Photos, videos and before-and-after work samples

•	 Industry associations, awards and Strata Community 
Association (SCA) membership badge

•	 A promotional offer for Lookupstrata users, boosting 
your ranking in the directory search results

•	 Listings automatically upgrade to premium for 
Lookupstrata advertisers, improving your listing rank.

What’s included in your listing?

Directory Listings
Showcase your business in our online directory, 
where strata professionals and service providers 
connect directly with decision-makers.

NSW LIVING STRATA

www.lookupstrata.com.au

30

Category
Category

www.examplehere.com.au

email@email here.com.au

0412 345 678

Owners Corporation Network

The Independent Voice of Strata Owners

https://ocn.org.au/

enquiries@ocn.org.au

Strata Central
Boutique Strata Management Services

https://stratacentral.com.au/

enquiries@stratacentral.com.au

02 8036 5518

Lookupstrata
Empowering the Strata Community Together

https://www.lookupstrata.com.au/

administration@lookupstrata.com.au

ASM - Australian Strata Management

Helping Strata Communities Thrive

https://asmstrata.com.au/

info@asmstrata.com.au

1300 776 226

Vital Strata
Strata Made Simple

https://www.vitalstrata.com.au/

hello@vitalstrata.com.au

02 9008 1112

Your Strata Property

Demystifying the legal complexities of apartments

https://www.yourstrataproperty.com.au/

amanda@yourstrataproperty.com.au

Acumen Strata
Tailored Strata Management Solutions

https://www.acumenstrata.com.au/

info@acumenstrata.com.au

02 7253 5820

Quantum United Management

Creating vibrant and connected communities

https://www.quantumunited.com.au/

info@quantumunited.com.au

+61 383 608 800

Strata Community Association

https://scansw.com.au

enquiries.nsw@strata.community

02 9492 8200

Sky Living Strata

Providing a superior customer experience

https://www.skylivingstrata.com.au/

enquiries@skylivingstrata.com.au

02 9299 1100

INFORMATION

Education and resources for the strata community

STRATA MANAGEMENT

Day-to-day management of strata schemes

Premium Strata
Diamond-Class strata management agency

https://www.premiumstrata.com.au/

info@premiumstrata.com.au

02 9281 6440

STRATA EVOLUTION

Strata Management Done Right

https://strataevolution.com.au/

info@strataevolution.com.au

1300 819 677

The Strata Collective

A next generation strata manager. People matter.

https://www.thestratacollective.com.au/

rsmith@thestratacollective.com.au

02 9879 3547

Centric Strata
Centralised. Excellence. Unmatched Service

https://www.centricstrata.com.au/

info@centricstrata.com.au

1300 017 211

McCormacks Strata Management

The Common Good Made Exceptional

https://mccormacks.com.au/

solutions@mccormacks.com.au

1300 991 825

Strata HQ
Strata made simple

https://www.stratahq.com.au/

daniel@stratahq.com.au

02 9420 2066

Bridge Strata P/L

The bridge between you and your corporation

https://bridgestrata.com.au/wp/

jan@bridgestrata.com.au

02 6109 7700

Townhouse Strata PTY Ltd

Strata Management with a Difference

https://www.townhousestrata.com.au/

alan@townhousestrata.com.au

02 4971 0363

Sara Strata
Fewer Clients. More Focus. Better Outcomes.

https://sarastrata.com.au/

tim@sarastrata.com.au

0485 007 960

Bright & Duggan

Shaping Communities for a Brighter Tomorrow

https://bright-duggan.com.au/

customercare@bright-duggan.com.au

02 9902 7100

PowerUp Engineering

Car Stackers, Car Hoists and Turntables

https://powerupengineering.com.au/

info@powerupeng.com.au

02 9170 0698

PARKING

Car stackers, hoists and turntables

NSW LOOKUPSTRATA DIRECTORY
Download Here

Lookupstrata 
Directory

lookupstrata.com.au/directory

NSW

Looking for a strata professional? The Lookupstrata 

Directory connects you with trusted service providers, 

strata managers and industry leaders in your area.

Find Trusted Strata Services in NSW

Visit the Online Lookupstrata Directory

Online Directory 

Request quotes 

directly via listings
Search businesses 

servicing your area

Access special offers 

and discounts

Visit the 
online 

directory 
here

Living Strata directory
Your listing appears in the printable Living 

Strata directory, where users can download 
a hard copy. You’ll appear in every state 

edition relevant to where you service (NSW, 
QLD, VIC and/or WA), at no extra cost.

Lookupstrata website
Users can search your business 

and request a quote through our 
online directory.

www.lookupstrata.com.auwww.lookupstrata.com.au

OPPORTUNITIES

https://www.lookupstrata.com.au/directory
https://www.lookupstrata.com.au/directory
https://www.lookupstrata.com.au/directory
https://www.lookupstrata.com.au/directory
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Become a Guidance 
Partner
If you’re passionate about giving back 
to the strata industry and you’ve got 
knowledge worth sharing, this is for you.

Becoming a Lookupstrata Guidance 
Partner puts your expertise in front of 
thousands of owners and professionals 
looking for real answers.

Interested in becoming 
a Guidance Partner?
Submit your interest below, or reach out 
directly at: 
administration@lookupstrata.com.au

Beyond the Q&As
Guidance Partners are also invited to present on our 
webinars. These sessions are strictly educational, never 
advertorial, and open to any qualified professional 
regardless of whether they advertise with us.

How it works

1. �Our community submits questions through 
Ask a Strata Question.

2. �We match each question to a Guidance Partner 
based on topic and state. You provide a response 
for the reader, and we publish the Q&A on the 
website and in the relevant Living Strata magazine 
or Strata Connect Weekly edition.

3. �We work with you to find a level of involvement 
that suits you. Answer one question a month or 
several a week. It’s entirely up to you.

www.lookupstrata.com.auwww.lookupstrata.com.au

OPPORTUNITIES

mailto:administration%40lookupstrata.com.au?subject=Guidance%20Partner%20Enquiry
mailto:administration%40lookupstrata.com.au?subject=Guidance%20Partner%20Enquiry
mailto:administration@lookupstrata.com.au
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Living Strata Magazine
Priced per edition. For businesses targeting specific states. Minimum 
campaign duration 3 editions.

Item Rate

Half page advert $297

Full page advert $495

Double page spread $640

Strata Connect Weekly
Priced per banner, per edition. Minimum 10 editions.

Item Rate

Sponsorship banner (1 per edition) $385

Premium banner (1 per edition) $275

Body banner (4 per edition) $198

National Website Advertising
For businesses operating Australia-wide. Rates shown are the total price for a 6 month 
campaign, which is the minimum booking.

Page Placement Rate

Lookupstrata Home Horizontal banner $5500

Search Sidebar tile $4000

Search Sidebar vertical banner $5500

Ask a Strata Question Vertical banner $5500

Lookupstrata Directory Sidebar tile $2000

Lookupstrata Directory Sidebar vertical banner $3000

State-Specific Website Advertising
For businesses operating in, or targeting, a specific state. Pricing varies by state. Rates 
shown are the total price for a 6 month campaign, which is the minimum booking.

State
State Hub Guidance Articles Living Strata

Sidebar Tile Horizontal Banner Sidebar Tile Horizontal Banner Sidebar Tile

NSW $880 $1320 $1320 $1760 $880

QLD $880 $1320 $1320 $1760 $880

VIC $660 $880 $880 $1320 $660

WA $660 $880 $880 $1320 $660

ACT $440 $660 $660 $880

SA $330 $440 $440 $660

NT $330 $440 $440 $660

TAS $330 $440 $440 $660

2026 Advertising Rates
Advert specifications will be supplied upon booking confirmation.

The Lookupstrata Media Kit          15www.lookupstrata.com.auwww.lookupstrata.com.au

Directory Listings
$250 for a 12-month listing, renewed and invoiced annually.

Please note: All pricing is excluding GST and subject to change.

www.lookupstrata.com.au

ADVERTISING RATES
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Thank you.
Connect with our team today to explore 

opportunities that drive results.

administration@lookupstrata.com.au

Stay connected and informed with the 
latest industry insights and opportunities.

Connect with us on Social Media

www.lookupstrata.com.auwww.lookupstrata.com.au

https://www.lookupstrata.com.au/member/register
https://www.linkedin.com/company/lookupstrata/
https://www.facebook.com/lookupstrata
https://www.youtube.com/@LookUpStrataAU
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